Pet Professional Network, 2022
	Content creation – structure and themes
I try to focus on more general themes based on my niche and add valuable content usually 4 or 5 days a week. These are in the form of tips, testimonial shares, mini blogs and case studies. Don’t forget to get a nice balance – I personally prefer mini type blogs written directly on my page and with a nice photo/picture (with caption on it) but don’t forget the power of videos and going Live.
I try to map out 52 weeks of content but repurpose a lot.
I will share a format which works with Social Paws, notice how I do not try and sell on every post, but usually one in 5. I do try to make a call to action and set up free taster events in the form of Facebook Lives or meet ups. 
Where possible I try to make content take the reader somewhere like a free webinar, pdf downloads or my live events, here I can build relationships and trust, which often lead to sales. I try not to ever sell blatantly and will share some content with groups given permission. 
Example of my week:
Sunday 
Awareness education posts (used to create an impact)
I post generally around 3 to 4pm these posts are always based around my niche. 
These have a strong message and are meant to strike a high interest at the beginning of the week. 
Example: 
‘Don’t worry my dogs friendly’ 
‘You don’t have to walk your dog 3 times a day’ 
The more impact you create the better results, but be mindful of your audience, for example once I shared a post about flexi leads and dog owners did not 100% agree with what I wanted to say, however the way I worded it helped convince them otherwise and my response to their comments. 
Monday
Walk in your shoes, empathy type post
[bookmark: _Hlk4420684]These are based around storytelling and making the owner feel less guilty. Between 7am and 9am 
Example: 
‘I’m not a monster’ 
‘you aren’t a bad dog owner’



Tuesday 
[bookmark: _Hlk4420842]Between 7am and 9am 
Tip post
These give a few tips based around your niche/areas of interest, you could even create it as a lead magnet to sign up to your group or email list. 
Example: 
Top ten steps to a calm and confident dog
Wednesday 
[bookmark: _Hlk4420959]Between 7am and 9am 
Case study post
Video or photos of a recent case study. 
Example: Fido’s success story, from lunging and barking, to calm and confident. 
Thursday 
Between 7am and 9am
Any of the previous post formats (mix and match) OR seasonal post/recommendations
Example: firework advice, recommend a local person, dog friendly pub. Is it a national dog day? 
OR/AND
Sales post or Live (leading to sale at end)
Between 7am and 9am or 4pm and 7pm
This is a good opportunity to announce your services/workshop
Example:
Details of your workshop or free events
Friday
Between 7am and 9am 
Light-hearted post
Example: funny photo/weekend excitement (you could ask a question)



