Pet Professional Network, 2022
How to get referrals and recommendations – BUILDING THOSE CONNECTIONS

When I started, I could never see 'the bigger picture'. But when you think beyond your clients and instead connecting the dots with other professionals that's when the magic happens. Think of the busiest day cares, the top trainers, the groomer who's always full, that dog walker everyone knows. They didn't get there just by talking to their ideal client...

They got there as they were abundant in the help they gave to others. They took the time to get to know other professionals. Giving free media opportunities, speaking to vets. Supporting other events, organisations, networking, cross referring. Give. Give more. 

You need to get on people's radar - many touch points. 
Give before you receive. Start by thinking of just a handful of local connections. Let's say just 3 new winning relationships. It could be a vet. Another trainer. A local dog friendly cafe. I want you to follow them. Don't be stalky. List the reasons how you can help them and get a conversation going. It will take time. Maybe weeks, months nurturing this relationship. So, pick wisely. Just a few people. 

Case study:

Recently a local dog friendly cafe opened. They picked up on my social media account and we exchanged emails. Basically their first email was an introduction. I went one step further, I acted. Instead of saying oh I can like your page/share I offered to host an event. They were overjoyed! This was more than they ever expected. I never once asked them to return the like or even put my business cards in the cafe. First, I offered them something of value. Then they gave in return. They shared my posts. Told visitors about me. They offered to put my business cards in a prime position.

It didn't end there. I offered some other good contacts who may want to host an event. I gave them some extra tips for cafe space/dogs I even gave them social media advice. I was abundant. I went above and beyond. Not once did I think about me. I thought about them. So, who do you want to connect the dots with?

Maybe it's an animal charity, your local vets, your local paper editor, another dog walker. Start to create opportunities. Start that conversation. Be seen and be known to those people you can create something special with.
