Pet Professional Network, 2022
Creating an engaging community!
People want to be part of something special, particularly pet owners who have similar interests and want to share their own success stories. 
Groups are becoming increasingly active and vibrant on Facebook - it's good to own your own community but that shouldn't stop you engaging in others. That’s why I recommend you not only create your own community but engage in others too. Remember building a community and investing in others does take time, so think quality over quantity and don’t feel bad if you have to leave some groups to focus on the ones you get most benefit from. 
· Engaging - not spamming. Inspiring conversations, being on people's radars
Mari Smithsheds quoted:
“People love to belong,” says Mari, “especially to a community of like-minded individuals and businesses. They like to have a safe environment where they feel they can open up a bit more, be among the first to hear breaking news, or share fresh ideas with one another.”
Us professionals tend to join groups around topics that we are passionate about and the subjects we are interested in. But it shouldn't become a one stop shop to share your events or services. Instead you should provide useful content. Groups are not some kind of noticeboard but a way to build trust and share common goals and interests. Of course, once an opportunity arises, pet owners will be glad of your services or events. But posting these on a daily basis can become spammy and reduce engagement. 
· Structure and routine and being personal 
I prefer structure and routine; a place people look forward to visiting and taking part.
Many post tips from their page - but I encourage to post as yourself, as this is more authentic. People will naturally click on your profile and may even start to engage in your page. If you share links from other pages, websites or groups this may seriously reduce your reach. A way to get around this is by putting the links to your course in the comments. People naturally will ready the first comment. 
By posting as yourself in your own group it will open a gateway of opportunities, if it's another group admins will appreciate you joining in and it's a key way to also receive additional support if you are on a business support group.
From engaging in groups I've made lifelong friends, connections and several mentors. With this bought opportunity, more knowledge and a way to really push my business to the next level.
I've managed to form lasting relationships without being needy and without being on groups 24/7. I use my time sparingly.
In March 2018 I was voted one of the 50 greatest Gloucestershire Women - this is because of my relentless support for animal welfare and rehabilitation on groups and in person. This excelled my confidence and in turn gave me added opportunities. This would have NOT happened if I wasn't prominent on Facebook, but also a strong team player.



· Stop thinking of groups as a quick way to get business and instead use them to help form meaningful connections
A dog walker who may cross refer.
Media opportunities.
To connect to some of the most inspiring professionals.
To connect to your client by giving great content.
By opening additional opportunities, many touch points to nurture that client relationship.
Remember marketing is about conversations. If you aren't out there talking and putting out valuable content you will sadly get left behind.
Your personal profile helps give you so many opportunities.
· Building trust and value
There are many ways that you can build trust and value in your community. For today I will go through a few ideas: 
1. Weekly themes – ask questions, tag members in answers
2. Lives – why not also invite a guest speaker
3. Weekly question - pose a question and remember to address the answers and tag members 
4. Webinar invites, Q and A live – use the group to build trust through mini events 
5. Awards/incentives – reward members based on activity and posting in your group 
6. Daily themes – don’t go overboard on these but a motivation Monday or Friday funny keep people engaged and upbeat 
7. Competitions – a way to excite and interest your audience 
8. Get Members involved – get them to share videos and testimonials. Others will want what they have
9. Tell stories – share your mini stories and inspiration, this helps open up the conversation
· Accountability task (optional)
Today I want you to go to one of your groups you are in or one that you are an admin of or run and share a meaningful mini blog post. Write as yourself but ensure you relate back to your audience. Feel free to use this group or another. Feel free to tag me, if it's relevant I will share.

